Sonoma Building Company is a visionary custom current homes on the market, and printable

home builder and renovator in the triad. We discov- copies of each of their floorplans
ered that their approach to projects, combined with e A media plan and advertising campaign
their emphasis on Energy Star standards, was very to generate awareness among the right
unigue - and very marketable. We created: audience.
¢ The positioning strategy, creative concept and
marketing plan for the company The company had homes featured in the Parade of
e Sales materials including a best-in-class Homes, has multiple custom homes now under
brochure and individual sell sheets featuring construction, and has sold their first five spec homes

artist illustrations of each of their homes
o A robust website that features extensive
information about Energy Star, all their

www.sonomabuilding.com

When we Started our business we recoguized that it woull take investment to get our business off the
ground. We docided, up frout, that generating and executing a comprohensive marketing plon woulld
be a eritical part of our fiture growth,

We hired Mediat it bocause we wanted to take adiantage of their colloctive experionce in branding
products and companies.

Leturn on investment on markeling is measured over time. We look for Siguals that our plous are
on target. We have boon ploased by real estate agents recoguizing our print adls and customers wiko
fare brought us (our own) markeling pictures Saging ‘can you buill this house for me?" It fuas
made 4 Wzﬁ/é difforence in our business,” - ik Tozier, President
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